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After 19 years providing a
unique angle on culture,
news, politics, entertainment,
celebrity and lifestyle, GCN is
integrally linked to the Irish gay Besum
and lesbian identity.
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GCN has also become the most recognised and established gay brand
in Ireland, leading the way with top-rate journalism, sterling production Gi
values and visually unique covers.
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ROOMING:

While other gay magazines have come and gone
from the Irish market, GCN stands
firm as the best-known and
best-loved publication for
readers who value us for
exactly what we are: an attractive,
colourful, up-to-the-minute,

sexy gay glossy that is never
afraid to pull punches and never
fails to get right to the heart
of what's important to gay
Ireland. Brian Finnegan,
Managing Editor.
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All statistics quoted in this presentation are ACK T0 THE FURURE
sourced from the Out Now Consulting GCN 1o
Readership Survey, which was carried out
from October 2006 to January 2007. s 56 et
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This is the first readership survey undertaken by Out Now for GCN, however Out Now has a history of
undertaking such specialised analysis of a lesbian and gay audience since 1993. Out Now has become
the most experienced in the world in understanding and marketing to gay customers.

Out Now Consulting is a leading gay market specialist and supplier of gay marketing strategies, working
with clients such as Toyota, Sony, IBM, Durex, Lufthansa and Barclays Bank.

‘Now that the market is able to be accurately measured, more companies can develop marketing

plans to better position their brands to attract gay and lesbian customers'. lan Johnson, CEO, Out Now
Consulting.
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WHO IS THE y 77y
GCN READER? ), y

GCN's core reader is male, between 25 and 34 z N readers dre / :
SIS E ain) urbon base
and brand loyal. He earns considerably more ’/7/ over 59% Of

than the national average income, has no

activities, travel and entertainment. // ublin. /
of the GCN 4 |

about his sexuality. He is both brand aware
ar peaders livin
dependents and spends his money on leisure / /e q
readership

are male.
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of the adult BEARERG | IVEY

population RIZAD 2RO LIV

are gay

according to official UK Treasury figures. Therefore there are over 195,000 Irish
people who are gay or lesbian.

M Circulation: 11,005 to 11,010
(ABC Audit Jan-December 2007)

Readership: from 33,120 to 33,030. (Source: Out Now
2007 GCNIreland Gay Community Market Report)
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‘ Ireland should become more attuned to its

THE AVERAGE FULL-
AV AN IZARN

TIME INCOME OF A GCN 1 [ =

READER IS: €44,614 | i\\‘" DI L A N

IUNIL 111
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35% of our readers earn between €40,000 and | NMATIANAL ) I: I\ r: I:
n00u0persmun NATIONAL AVERAGE
RS ] \ | () .\ I

: THE ANNUAL GAY AND INGUIVILE

: LESBIAN INCOME PRE-

: TAX IS €8.75 BILLION

PERANNUM. |

EDUCATION

Over 38% of the GCNreadership are employed in
Professional/Managerial Occupations.

gaydar because what seems to be effete
and frivolous today, will be the nuts and
bolts of economic performance tomorrow. ,
David McWilliams, Irish Independent,

October 18th, 2006. ' ' o




FASHION
PASSION

The majority of GCN readers will make a
fashion decision as a result of seeing an
ad in GCN because they know we lead the
way in gay Irish fashion.

GCN's fashion editor,

Noel Sutton takes his

pick from the best of

Ireland’s clothes shops

to point our devoted

R readers in the direction of the latest,

A S'u' PER STYLE- . greatest styles in our reqular fashion

CONSCIOUS GON READER U 0

g: ENG A WLIN DI Streets’ identify sartorial savoir-faire
FENUO AWHUITING on sidewalks across the country

I MILIIAN A VIZADD N)
’€08 |\‘III-I-IU|\' A 1 ZAR Ul\l and alert our readers to the latest
FASHION AND FOOTWIEAR. fashion trends with Threads Bared.

Shoots. Our style spies in ‘Dublin

\




Based on the estimated
number of gay people in
Ireland, the annual gay dining
out bill is €646 million

LEISURE ACTIVITIES/
ENTERTAINMENT

GCNreaders are avid
cinema goers, with 40%
attending twice a month
or more

36% of GCN readers
visit gay bars and clubs
at least once a week

66% of GCN readers eat
out twice a month or

more, while 34% eat out
once a week or more

GCN readers spend
€110 million each
year on dining out

The GCN reader spends
€1664 on home
entertainment (DVD's,
CD's, Electronics)

per annum

32% of GCN readers
go to the gym once a
week or more

ALCOHOL AND
THE GCN READER

THE AVERAGE GCN
READER SPENDS:

€100 per month on beer, or €1200 per annum

RACIEN AN TLI
BASED ON THI

EOTIN VTN
ESTIMATED

NN ARIED AT AV
NUMEER OF GAY

IZONE T I BT AMN
PEOPLEIN ||(|:|.I-\I\'|.|I

TLIE AMMIIATL AV
T ANNUAL GAY

A1 ALt Imnn IR
ALLUTTUL 1311- 19

€669 MiLLION

=
y




TRAVEL AND
THE GCN READER

GCN carries monthly travel features, with
THE 5 MINUTE = T reviews of top gay destinations around the
Gulm m: Hm - =i - g ::: o .
BTt st et SEEE Miverem world and tips for our readers about how to
access gay life once arriving at the destination.

Lt cagutal, Migs

GCN readers spend €125 million each year on leisure travel,
with 48% travelling between two and ten times a year.

Irish Destination
USA

Spain .
France =
Italy o
Germa
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69% book both their holiday and accommodation via the
internet, and want to be near a gay area whilst on holiday. They
generally stay in three star accommodation, although 25% of
all our readers usually stay in four to five star accommodation.
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Over a 1/3 of our readers have made purchase decisions as a
result of seeing travel advertising in GCN.
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‘ THE GCN ®7
READER £/

CAUGHT IN
THE NET

ONLINE -

Our website www.gcn.ie currently attracts over 17000
unique visitors per calendar month, many of whom are core | More than 42% of our readers spend more than
buyers of gay products and on-line services. 97% of GCN €2,000 annually shopping online.

readers are online and spending an average of 15.2 hours a
week surfing the Net.

86% of GCN readers shop online at least once every
three months, many far more frequently.

The majority of GCN readers book holidays online.

BUTTON AD - Left on all pages SKYSCRAPER AD - Left on all pages

125 pixels (wide) x 125 pixel (high) 120 pixels (wide) x 600 pixels (high) .
< ' CPM€8/1000 CPM €10/1000 The average GCN reader spends €116 on music
= Minimum spend: €350 (giving Minimum spend: €550 (giving downloads per annum.

43,750 impressions) 55,000 impressions)

A
}!f‘ul-\l- Banner advertising is available across www.gcn.ie

A é ' LEADERBOARD AD-Toponall pages s e e e e d e el

-0 2opiels k) x50 piees hgh)
:: : E) _ \ CPM €12/1000 pIease.cgllOl 671 ?076. email conor@gcn.ie or
Minimum spend: €750 advertising@gcn.ie

(giving 62,500 impressions)




! WHERE THE &%
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a"_ GCN readers spend more than €33 million
on grooming products (skin, hair and
fragrances); €19 million on grooming
services (haircuts, facials and waxing)

and a whopping €58 million on fashion.

A GCN reader spends an average of €1,214 on computer
technology (hardware/software) per annum.
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BAGEN NN THE CGTINATED THE TOP 5 PURCHASE INTENTIONS FOR 2007
IBAVIZI UN LT 20 THVIATIZED New mobile phone
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NUMBER OF GAY PEOPLE VT " Computer

L =L > A Theatre/Concert Tickets
IN TRELAND, THE ANNUAL 1 | High Speed inernet Access
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AL M TION
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I The average GCN Reader

V’ SA @Wad puts €703 onto credit cards

every month




ATOCINEMAS FROM JULY 20

NEW ALBUM
ouT NOW
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TRIPLECD ~ DOUBLE CD  DOUBLE DVD
www.georgemichael.com

Give them a happy txtmas

with FREE TEXTS & up to
€100 FREE Call Credit

AT CINEMAS FROM JULY 20




HOW GCN

READERS RESPOND

TO ADVERTISING
9

Being out has never been more in.
.

Classic BMW

4% of GCN readers would buy products or services from

companies that choose to advertise in gay-oriented media.

61% of GCN readers have already bought products and
services from companies that have advertised in GCN.

73% of GCNreaders notice advertisements that feature
gay themes and images.

58% of GCN readers notice ads in GCN more than they do
in mainstream publications.

70% of GCN readers are more likely to buy products and
services from companies they know to be gay-friendly.

ACCEPTED ARTWORK

Advertisements should be supplied

as either PDF or Apple Mac formatted

in the following programmes: Quark
Express with associated files, Photoshop
EPS or TIFF, or lllustrator EPS with fonts
converted to outlines. All fonts to be
included on disc, along with a hard copy
of the advertisement. Artwork must be
high resolution (300dpi).

MECHANICAL DATA

Printed: Litho Web Feed

Paper: First and last four pages: 115gm Art
Interior: 60gm High Bright Newsprint

’ A ADVERTISING RATES TECHNICAL DETAILS
Double Page Spread: Double page spread: Trim 310mm
‘v ( €3940 (Gloss), €3240 (Matt) (H) X 540mm (W) Bleed: 3mm
s mr’ Outside Back Cover: €2660 Full page: Trim 310mm (H)
I i I X 270mm (W) Bleed: 3mm
wo mam  Inside Front/Back Cover: €2430
’ \ 1/2 page Vertical (bleed): Trim
Full page: €2315 (Gloss), 310mm (H) X 134mm (W) Bleed: 3mm
PR e910(Matt)
r' o\ 1/2 page Vertical (non-bleed):
W 4 1/2page Vertical/Horizontal: 282mm (H) X 122mm (W)
€1150
‘ I \ 1/2 page Horizontal (bleed): Trim
1/3 page Vertical/Horizontal: 151mm (H) X 270mm (W) Bleed: 3mm
- €865
-’ 1/2 page Horizontal (non-bleed):
’_ 1/4 Page & 1/4 Page Strip: 137mm (H) X 246mm (W)
€690
e 1/3 page Horizontal:
' Y o 92mm (H) X 246mm (W)
- 4
I 1/3 page Vertical:
I 282mm (H) X 90mm (W)
I .
’ \ ’ A 1/4 page: 137mm (H) X 122mm (W)
= T N

\ N\/(I

1/4 Strip: 282mm (H) X 59mm (W)

CONDITIONS:

Advertising rates subject to
VAT where applicable.
Cancellations in writing two
weeks prior to copy deadline.
Credit terms are 30 days from
publication date unless
otherwise agreed.

PUBLISHING SCHEDULE

GCNis published the 2nd to last Friday of
the month, with the booking deadline the
first Friday of the month

FOR MORE INFORMATION CONTACT:
Catherine Barker or Conor Wilson.
Advertising Department

GCN, Unit 2, Scarlet Row, Essex Street
West, Dublin 8, Ireland

P: +35316719076, F: +35316713549

E: advertising@gcn.ie or conor@gcn.ie
www.gcn.ie




